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= Vision and strategy according to Playing to Win
= What is marketing? Why it is important?
= What is marketing management?

= Key markets: B2C, B2B, Global

= Strategic orientations

= The 4Ps

»= The marketing plan: basic framework

= The marketing manager

= Collecting information

= Market orientation

= Needs and trends

= PEST analysis

= Primary and secondary data

= Market research design: surveys and focus groups
= Consumer behavior

= Cultural, social and personal factors

= Maslow’s pyramid

= Buying decision process and irrationality
= Cognitive dissonance

= Bases of segmentation

= Effective targeting

= Mass versos tailor made offers

= Market players

= Product Life Cycle strategies

= Differentiation

= Positioning and perceptual maps

= Branding
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Crick, J. M., & Crick, D. (2021). The yin and yang nature of coopetition
activities: non-linear effects and the moderating role of competitive
intensity for internationalised firms. International Marketing Review.

Homburg, C., Theel, M., and Hohenberg, S. (2020). Marketing Excellence:
Nature, Measurement, and Investor Valuations. Journal of Marketing
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Efrat, Kalanit, and Yoel Asseraf (2019). A shift in perspective? The role of
emotional branding in shaping born globals’ performance. International
Business Review (2019): 101589.

Gerschewski, S., Scott-Kennel, J., & Rose, E. L. (2020). Ready to export?
The role of export readiness for superior export performance of small and
medium-sized enterprises. The World Economy, 43(5), 1253-1276.

Luffarelli, J., Mukesh, M., & Mahmood, A. (2019). Let the logo do the talking:
The influence of logo descriptiveness on brand equity. Journal of
Marketing Research, 56(5), 862-878.

BOOK: Global Brand Strategy. World-Wise Marketing in the Age of Branding
by Jan-Benedict Steenkamp (2017)

BOOK: Playing to Win A.G.Lafley and Roger Martin (2012). Harvard Business
Review
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